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Abstract

Urban marketing can be an effective tool for achieving sustainable urban development. The relationship between urban
marketing strategies and sustainable development is vital for the socio-economic development of cities. Urban marketing
strategies are essential for increasing competitiveness and strengthening economic growth in urban environments. Urban
brand image is also influenced by cultural, historical, and economic factors and can be established through strategic
marketing. The aim of this study is to study urban marketing strategies and their role in the sustainable development of
Tabriz city with the mediating role of urban brand image. The statistical population of this study was Tabriz Municipality
urban development managers and experts, 80 of whom were determined as the sample size and were selected using
accessible and purposeful sampling methods. . The standard questionnaires of urban marketing strategies by Geland and
Akaya (2001), the questionnaire of sustainable urban development by Rufaida (2014), and the questionnaire of urban brand
image by Zahra (2023) were used to collect data. Data analysis was performed through structural equation modeling using
SPSS 23 and Smart PLS 3 software. The results of the study showed that urban marketing strategies have a direct and
positive effect on the urban brand image and sustainable development of Tabriz city, p = 0. 926 and p = 0. 539, respectively.
The results indicate that urban marketing strategies and a positive urban brand image are very important for sustainable urban
development and urban marketing can help manage a sustainable urban brand based on environmental indicators.
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